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Questions such as ‘who are my customers?’ and 

‘what are their needs?’ must be answered before 

any decision is made about what to manufacture, 

what to charge, how to promote it and how to 

distribute it. In order to find answers to such 

questions, it is necessary to undertake marketing 

research. This involves the use of market research 

techniques to identify: 

• Market segment 

• Buying behaviour 

• Competition 

• Target market needs  

• Pricing changes 

• Trends 
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The nature, size and preferences of current and 

potential target market groups (TMG) 

Professional people 
Teenagers 

Young Children 

Pensioners 

Mothers 

Families 
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The buying behaviour of the target market group 

(TMG) 

Everyday 

Media influences 

Savings 

Credit 

Impulse 

Hard sell 
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The strengths and weaknesses (this includes 

pricing and marketing policies) 
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Identifying the required characteristics of new 

products – Matching these to target market needs 

(this is used to improve products and identify gaps 

in the market) 
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The effect price changes might have on demand – 

how sales would be affected by a price increase, 

how the price compares to that of a competitor, the 

price to set for a new product. 
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Trends in design, colour, 

demographics, employment, 

interest rates and inflation. 
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Market research comes from two types of sources: 

Primary sources provide original research form 

things like internal company data, questionnaires 

and surveys. 

Secondary sources provide published information 

from things like trade publications, commercial 

reports, government statistics, computer 

databases. Other sources of secondary research 

include the media, social media and the internet. 
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